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DECLARATION OF JEFFREY ERDFARB UNDER 37 C.F.R. § 1.132 


Madam: 


I, Jeffrey Erdfarb, hereby declare as follows: 

1 . I am the president and marketing director of Builderscale, the developer and marketer of 
the Planreader® line of tape measures, and the inventor/applicant of the above-identified 
application. 

2. The Planreader® tape measures have traditional inch and foot markings on a first side of 
the tape and construction scale markings on a second side of the tape. In particular the scale 
markings on the second side are at both residential construction scale (l/4 th in. - 1 ft) and 


commercial construction scale (l/8th in. - 1 ft). On the second side the scale markings are 
provided in whole feet increments each l/4 th or l/8 th inch along two separate edges of the tape. 

3. I believe that the commercial Planreader® tape measure includes all the features of 
independent claims 13 and 31 of the above-identified application. (See Exhibit A) 

4. Attached hereto as Exhibit A is a portion from the July/ August edition of a builder's trade 
publication "Building Products." 

5. In this edition of Building Products Magazine, the editors awarded their "Most Valuable 
Product" awards for 2007. The Planreader® tape measure was awarded a Most Valuable 
Products Award, on page 40 of the publication. (See Exhibit B). 

6. In addition to receiving the award, the editors of Building Products Magazine singled out 
the Planreader® tape measure as one of the "most valuable" in their separate editorial on page 17 
of the publication. (Exhibit B) 

7. In addition to the critical acclaim of the Planreader® tape measure, companies have also 
taken notice and have begun placing orders for the tape measure. For example, Klein Tools, a 
major worldwide manufacturer and distributor of tools has placed an order for 25,000 pieces. 


8. I further declare that all statements made herein of my own knowledge are true and all 
statements made on information and belief are believed to be true; and further that these 
statements were made with the knowledge that willful false statements and the like so made are 
punishable by fine or imprisonment, or both, under section 1001 of Title 18 of the United States 
Code, and that such willful false statements may jeopardize the validity of the above-referenced 
application or any patent issuing thereon. 

Respectfully submitted, 
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Editor's Perspectivt 


Mark Your Calendar 

SEPT, 5-9 

CEOIA EXPO 2007 

Denver. Showcasing the newest products in 
the residential electronic systems industry 
including home theater, multi-room audio and 
video, lighting control, environmental control, 
home networking, home automation, residen- 
tial information technology, security, and 
more. For information visit www.cedia.neL 

OCT. 9-12 

THE REMODELING SHOW 

Las Vegas. The premier event in the building 
and construction industry dedicated solely to 
the remodeling industry. For information visit 
www.theremodelingshow.com. 

NOV. 27-30 

INTERNATIONAL POOL & SPA EXPO 

Orlando, Fla. For information call 888-869- 
8522 or visit www.poolandspaexpo.com. 

NOV. 27-30 

BACKYARD LIVING EXPO 

Orlando, Fla. For information call 888-869- 
8522 or visit www.poolandspaexpo.com. 

DEC 3-5 

REINVENTION 2007: 
DESIGNING FOR THE FUTURE 

Charleston, S.C. A conference examining ways 
attendees can learn from the past while still 
advancing the profession and the art of resi- 
dential design. For information visit 
www.reinventionconf.com. 

JAN. 29-FEB. 1,2008 
SURFACES 

Las Vegas. Showcasing the latest in floor cov- 
erings. For information call 800-547-3477 or 
visit www.surfaces.com. 

FEB. 13-16, 2008 

INTERNATIONAL BUILDERS' SHOW 

Orlando, Fla. For information call 800-368- 
5242, ext. 81 11, or visit www.buildersshow. 
com. 


CONTACT THE EDITORIAL DIRECTOR: 


phonl 202-736-3301 
e-mail jHimeo@han levwood.com 



Product All Stars 



Each year, the All Star game features the 
most outstanding baseball players from 
the American and National leagues slug- 
ging it out for bragging rights as to which is 
home to the best players. There can be only 
one winning team, of course, and this July, the 
American League extended its unbeaten 
record to 11 consecutive games. 

Luckily for you, there isn't just one win- 
ner in the 2007 Building Products Most 
Valuable Product Awards. Featured in this 
issue you'll find 32 terrific products that are 
truly all stars. 

Each year, our MVP Awards competition 
singles out an elite group of new products 
worthy of special recognition. This year, prod- 
ucts ranging from a limestone veneer to a 
water-conserving showerhead to a no-wobble 
ladder were deemed top-notch by our panel 
of expert judges. These products offer ways to 
make your job easier, your projects more 
stunning, and your business more profitable. 

0 What I love about the MVP 
Awards is that some of the 
smallest, inexpensive products 
are often the most valuable. The 
Builderscale Planreader tape 
measure is a good example. It's 
designed to make it easier to 
take measurements off blue- 
prints in the field On the reverse 
side of the tape are both the 
standard commercial construc- 
tion scale and the residential 
__ construction scale. The markings 

represent the actual feet and inches drawn on 
the plan, eliminating the hassle of converting 


fractional numbers to feet and inches. And 
it costs just $9 to $17, about the price of 
lunch for two hungry builders at a fast-food 
restaurant. 

Another winner, Oz-Post post anchors, 
are said to offer an easier alternative to the 
time-consuming, backbreaking job of dig- 
ging post holes and mixing concrete for 
fences and decks. They are jackhammered 
into the ground using a special adapter in 
about five minutes apiece, and go through 
asphalt, hard-packed clay, and frozen or 
rocky ground Cost: $12.75 per post. 

The MVP Awards don't represent all 
the best products, nevertheless. We asked 
manufacturers to submit their best prod- 
ucts introduced between January 2006 and 
January 2007, and our builder, remodeler, 
and architect judges scrutinized each firm's 
written statements, press materials, 
brochures,' pricing information, testimoni- 
als, and photography. Specifically, our panel 
assessed each entry based on a single 
requirement: Is the product of "value" to 
pros, meaning does it reduce installation 
time, callbacks, or labor costs; solve a prob- 
lem; simplify installation; boost profits; or 
add curb appeal or a "wow" factor to a 
home? 

I invite you to tell me about the prod- 
ucts—new or old expensive or low-cost— 
you love and why they help make your job 
easier or better. Starting next year on 
ebuild.com. Building Products' Web site, 
you'll find the products your peers say are 
their personal favorites. Maybe one of them 
will come from you. 
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